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Flipkart  has recently released   

“#AaoFirPakdeRaftaar” campaign to 

mark the beginning of the new phase 

post the nationwide lockdown. Being a 

e-commerce company, the campaign 

aims to raise the spirits of sellers by 

motivating them to come together and 

address the needs of the country, and 

by evoking the sense of importance they 

play in consumer’s lives as they stay 

indoors and follow social distancing. 
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PEPSICO DROPS AUNT 

JEMIMA BRANDING;  OTHERS 

UNDER REVIEW 

 

P & G HAS ANNOUNCED THE 
LAUNCH OF  CAMPAIGN 
#RAHOSTRONGIRONSTRONG  

The more than 130-year-old brand logo 

features an African-American woman 

named after a character in 19th-

century minstrel shows and is rooted in 

a stereotype of a friendly black woman 

working as a servant or nanny for a 

white family. PepsiCo Inc said that it 

will change the name and brand image 

of its Aunt Jemima pancake mix and 

syrup which have been criticized as 

racist amid a national debate over 

racial inequality in the United States. 

 

FROM FACULTY 

MENTOR’S DESK: 

 Dear Reader, 

 

The country is still 

suffering from the 

onslaught of the 

pandemic COVID 19. As 

a result, in the last few 

months, the market has 

seen a significant change 

in the behavioural pattern 

of the consumers, 

affecting the promotion 

and growth of  brands. 

The marketers have been 

forced to either reorient 

their existing brand to 

sustain in the competition 

or increase the prices to 

maintain economies of 

scale or downsize the 

production cost in order to 

maintain the profitability. 

In this situation, 

VIPANAN is being 

released with the 

objective of bringing forth 

the market issues and the 

marketing strategies 

adopted by these 

companies. It is expected 

that the VIPANAN will be 

able to portray the 

pertinent issues in the 

changed scenario. 

 

Happy Reading, 

  
Dr. Pinaki Ranjan           

Bhattacharyya              

 

 

FLIPKART MOTIVATES ITS 

SELLERS WITH 'AAO PHIR PAKDE 

RAFTAAR' CAMPAIGN 

 

The campaign aims to highlight the 

need of iron supplementation in 

consultation with a healthcare 

practitioner. Livogen tonic, a nutritional 

supplement from Procter & Gamble 

Health, has announced the launch of 

#RahoStrongIronStrong campaign, 

designed to create awareness among 

women to recognise the early 

symptoms of iron deficiency and take 

appropriate steps and aims to spur 

women to be more vigilant about the 

causes of these symptoms. 

 

MAKE IN INDIA LOGO USED FOR 

STORE BRANDING BY XIAOMI 

India's largest smartphone maker, 

Xiaomi has started to cover its logo and 

sign boards outside exclusive and 

multi-brand cellphone stores with the 

'Made in India' logo and has asked its 

shop floor promoters not to wear 

uniform fearing that miscreants may 

damage the shops or attack promoters 

due to anti-China sentiments. 
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BUDWEISER DIVERSIFIES INTO 

FASHION APPAREL TO BEAT 

PANDEMIC BLUES 

 

AMAZON PRIME VIDEO 

PARTNERS WITH 

MAGICBRICKS 

 Platform for property buyers and 

sellers, Magicbricks has announced 

its collaboration with OTT 

platform, Amazon Prime video, for the 

release of Gulabo Sitabo. The 

collaboration would enable both 

Magicbricks and Amazon Prime video 

to leverage interesting and intriguing 

content across their respective social 

media platforms. 
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SONY INDIA HAS 
ANNOUNCED A CAMPAIGN 
#CREATEWITHSONY  

 Hosted on Sony Alpha India Instagram 

page, this campaign is mentored by 

Sony Artisans and influencers who 

conducted interactive live sessions on 

how one can explore their creative 

side and hone their photography skills 

even within the confinement of their 

homes. 

 

 

  

  

“The best marketing 

doesn’t feel like 

marketing.” 

.  

Anheuser Busch InBev, the world 

biggest brewer, has set up a new unit to 

enter fashion clothing segment, hoping 

to build brands in a market where liquor 

advertising is banned. The move comes 

at a time when both apparel and beer 

market have shrunk after prolonged 

closure of outlets that sell them. The 

new retail firm, Budweiser Streetwear 

Co will make apparel and face masks 

and has partnered fashion 

marketplace Myntra to sell the brand 

 

Less is more. Keeping 

it simple takes time 

and effort.”  

               - Jeff Bullas 

 

Anti-China hashtags such as 

#BoycottChineseProducts and also  

#IndiaChinaborder are common on 

other social networks, have 

reached TikTok in India, following the 

killing of 20 Indian soldiers in a violent 

clash with Chinese troops in Ladakh . 

Most videos with these hashtags 

glorified the Indian army, urged users 

to boycott Chinese products in support 

of the army, and mourned the death of 

Indian soldiers. 

 

TIKTOK SEES RISING ANTI-CHINA 

CONTENT IN INDIA ON BORDER 

DISPUTE 
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WEIKFIELD UNVEILS NEW 

BRAND IDENTITY 

 
Weikfield has announced a 

comprehensive repositioning strategy 

with a new brand identity.The 

company initiated a complete refresh 

of its identity with a promise of 'Giving 

life to life’s little celebrations' which 

represents an evolution from their 

illustrious lineage – bridging the past 

with the future that they may have 

changed on the outside, but their core 

values of great taste and great quality 

remain unchanged. 

 

 

 

 

Influencer Marketing Is 

a $1B Industry On 

Instagram. 

 

 

 

 

 

         

 

82% Of Consumer 

Internet Traffic Will Be 

Video By 2021. 

 

COMEBACK STORY: UBER 

 

 

                       Uber says it is evolving the way the world moves. 

“By seamlessly connecting riders to drivers through our apps, we make cities 

more accessible, opening up more possibilities for riders and more business for 

drivers,” the brand adds.The brand recently celebrated its billionth Uber trip and, 

according to Business Insider, it is worth more than $62.5 billion and is raising 

$2 billion in funding. 
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AMUL DOUBLES THE 

MARKETING SPENDS 

DURING LOCKDOWN 

In a contrarian call, the Gujarat 

Cooperative_Milk  Marketing          

 Federation  popularly known 

as Amul, doubled its marketing 

spends across media during 

the lockdown which helped the 

brand gain advantage over rivals in 

terms of sales, brand building and 

gaining top of the mind recall. 
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LULULEMON -  

Lululemon founder Chip Wilson came up with the 

yoga-wear brand's name because he thought 

Japanese people wouldn't be able to pronounce 

it.The name Lulemon has no roots other than it's 3Ls  

in it,chosen by a group of 100 people. 

 

HOPE FOR AFRICAN CHILDREN INITIATIVE - 

At first glance, this logo appears to simply be the 

geographical outline of Africa. If you look more 

closely, you can see that this outline is actually 

created by the contours of two people – an adult and 

a child. 

 

 

 

HIDDEN MEANING BEHIND COMPANY 
BRAND NAME 

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
 

Team Marketing Club :- 
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